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This program has been designed to support the Creative Economy
Sector in the Two Rivers-Ottauquechee Region and Cornerstone
Creative Community and was jointly funded by the Economic
Development Administration (EDA) and Two Rivers-Ottaquechee
Regional Commission (TRORC).

A series of toolkits were designed for artisans and businesses
within the Creative Economy in east central Vermont. These
resources and tools are for use by various art organizations and
individuals to assist in the promotion of their creative businesses.

The series, Elevate Awareness of My Creative Brand, is designed
to promote greater sales and brand recognition of your business.
The toolkits are designed in a progressive order but can stand on
their own depending upon the needs of the individual or business.
Topics include:

1. Self-Assessment — Re+Assess — Re+Ilmagine —
Re+Invigorate

2. Tell My Story — Create a Brand or Identity for Business

3. Communicate with My Customers - Marketing &
Communication Plan

4. Share My Creativity - Social Media/Web Connections
5. Expand My Reach - Collaborating & Connecting

NOTE: At the end of each toolkit, you will find Resources
and Links for additional assistance and helpful information.
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Share My Creativity

You are creating amazing artwork,
places and services for people to
enjoy, learn and engage with — your
work is key to bringing pleasure to

others.

What you do creates a positive

impact not only in your ability to Paramount Theatre, VT
continue your craft or service, but in 47 hhkhd e
increasing the visibility of what you Performing arts theater

and others in the Vermont Creative
Economy have to offer. O @ & @ @

L. B Directions Save Nearby Sendto
Creativity is meant to be shared —
how you create a wooden bowl,

. Ornate 1913 theater offering concerts &
deSIgn d Space,-craft a beer, Or: Mmli:!mpedmmeengvimmﬁlm“& >
capture an audience is appealing and screenings.

meant to be shared.

. .. . 30 Center St, Rutiand, VT 05701
Sharing your creativity means putting

9
your marketing and communication ® paramountitorg
plan in action. In today’s world much .
of this sharing takes place online and
through social media.

(802) 7750903
J24C+GG Rutland Vermont

D Addalabel
If you take away anything from this
toolkit, it should be the importance
of claiming your online presence -
it’s how you’re found. It may seem
basic, but it is so important.
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Claiming your online presence

STEP 1
SETTING UP YOUR BUSINESS
PROFILE ON GOOGLE™

If you have not claimed your business on
Google™

1. Create a new Gmail account — Do not use
your personal email account, or

2. If you have claimed your business on
Google™ sign into your account to manage
it.

3. Set up a Free Business profile

Google Business Profile - Get Listed on Google

https://www.google.com/business/

~ U L sy mmwgoogiesuny ousiiess e e W= W o

[ Mapping NPMS - H... (@] Microsoft Forms [l CTMaps B D__SDO_REPORTL. @M ConnecticutConfer.. @ 2020 Small Busines... (] Microsoft Power 8! [ Research > | B Other favor

Google Business Profile  Overview  BusinessSolutions v Resources  FAGs Signin

O Offce365 @ Lol RapidRecove.. B2 MicrosoftPlamer B2 GV Project Mgmt (D) Thests Getting 5.

Stand out on
Google with a free

Detroit Voltage

Business Profile . Foia

Electrician In Detroit, Michigan

N OVERVIEW UPDATES SERVICES REVIEWS PHO
Turn people who find you on Google Search and Maps 5 —_—
into new customers with a free Business Profile for . ® @ @
your storefront or service area. Personalize your
. . AL DRECTIONS  SAVE  wessiTE
profile with photos, offers, posts, and more.
——n:nuzsnowrf
o o s @
. Detroit, MI 48226

@  Open Closes 5PM -

o @ o
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Claiming your online presence

STEP 2
MANAGING YOUR PROFILE

Google takes you step by step through setting
up and managing your profile

From your Google Business profile you can
manage your profile, feature products and
photos, post information, link to online sale
platforms and even create an online catalog.

Through Google Merchant center you can
showcase your creative products and services.

Google Merchant Center - Services to Promote Your
Products

https://www.google.com/retail/solutions/merchant-
center/

Google for Retail Overview  WhyGoogle?  Solutions v Resources v Signin

Grow your business
with Google Merchant
Center

Merchant Center lets you manage how your in-store and online
product inventory appears on Google. Our merchant solutions heip
you reach hundreds of millions of peaple looking to buy products fike
yours each day'2

Get started Signin

o

o = w

Drive sales Reach more customers Get business insights
Reach hundreds of millions of people Google will connect you with the right Measure the impact of every sale so you
looking to buy products like yours each customers across Search, Shopping, can show your products to the most
day'2 YouTube, and the web. valuable customers.
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Your Website Step by Step

*Purchase your business domain name (a public \
website address that you type in your browser’s
URL) and hosting plan —i.e., GoDaddy, Squarespace,
Bluehost, and others

*Hire a website builder or choose a website builder
program —i.e., WIX, Squarespace, HubSpot

*|dentify your audience(s) /

~

*Map out your website pages and dropdowns
*Structure of your shopping cart/sales capabilities
*Write your content — Keep It Simple (KIS)
*Gather photo/video feature content

*SEO (Search Engine Optimization) Features/Key

words
J

~

eTest the site
eLaunch the site
eMaintain and refresh the site
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Website Features

Website Features
[l Home

L1 About (the Artist or Company)
= QOur mission
=  QOur Team

L) Shop
= How or Where to purchase

goods and services m MI m|
= Sales —Online, security

] News
= Blog
= Press Releases

L1 Contact
= Business information
= Client contact information
=  Links to/from social media

Note: Ongoing updates and
maintenance are essential to
keeping your website fresh.
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SEO

Google

wiooden bowls x| ¢ Q

Feedback

Department Stores  :

Rating ~ Hours «

Crate & Barrel

4.0 %4k (76) - $$ - Furniture store

West Hartford, CT * In Blue Back Square - (860) 236-8900
QOpen - Closes 7PM

® Their website mentions wood bowls

Walmart Supercenter

3.9 % % % * (5.5K) - § - Home goods store

495 Flatbush Ave - In Charter Oak Marketplace - (860) 953-0040
Open - Closes T1PM

& Their website mentions wooden bowls

Target
3.7 % %k ¥+ (442) - $$ - Department store
A CT - InThe Collection - (801 327-NOAD
Open - Closes 10PM Google vt wooden bowls
& Their website mentions wood bowls
Stores Rating ~  Hours ~

More|

The Vermont Bowl Company
4.8 %k %k (29) - Gift shop.

Wilmington, VT - (802) 464-5296
Open - Closes 6PM
® Their website mentions wooden bowls

Vermont Bow! Mill

No reviews - Store

Manchester, VT - (802) 362-4766
Open - Closes 5PM

In-store shopping

Sanderson’s Wooden Bowls
5.0% %% % (8) - Store

East Burke, VT - (802) 626-9622

Closed - Opens 9AM Thu

In-store shopping - In-store pickup - Delivery

More places -

hitps:/ivermontbowl.com

The Vermont Bowl Company, Wilmington Vermont, Div. of ...
The Vermont Bowl Company is located in Wilmington Vermont and is a division of John
McLeod Ltd. specializing in wooden bowls, wooden cutting boards,
Wooden Cutting Boards - About John McLeod - Shop Our Products

om > collections > wooden-bowis

Wooden Bowls - Vermont Bowl Company
USA made wooden bowls for salad, bread, chips, popcom, and more.

Solid Wood
Atisan Bow.
$150.00
The Vermo...

15Inch
Round Che
$230.00
Massachus

Olivewood
Salad Bowl
$249.95
Williams-So
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Business to Business (B2B

Linked [}

LinkedIn is a virtual network for
professionals to connect and network.
B2B marketers today recognize
LinkedIn for what it is: a trusted,
credible platform where professionals
network and find solutions to
challenges faced day in and day out. It
is a great social media outlet to
highlight innovators and services
providers.

Important tips:
! Complete your Page
! Add Your Logo

! Overview — Share your creativity,
mission and purpose

! Include relevant organization
information (location, contact

details, website URL)

I Regular posting and sharing

& Q Farmhouse Pottery

About  Posts

Most recent video

A behind-the-scenes peek at crafting the Miller Laurel
Crock. A sophisticated, timeless

o6
S

Like Comment

All videos

Jobs

ovencon .9V A 16470 —-

&~ Q Farmhouse Pottery

Farmhouse Pottery

Retail - Woodstock, Vermont - 338 followers

22 See all 19 employees on LinkedIn

+ Follow Visit website & @

Home About Posts Jobs People

About

At Farmhouse Pottery, we are Old World potters with
simple tools and strong beliefs in process and
authenticity. We believe farmers, craftsmen, and
makers are the core of our communities ...see more

Website
farmhousepottery.com

Phone
R02-774-R373

People  Videos

...See more

1share

o “
Share Send

We're Old World
potters in the modern...

ayr
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Business to Consumer (B2C)

€ mstogun

Creating a Facebook Page allows billions of
people on Facebook to discover your
business—think of your Facebook page as

your digital storefront. Setting up a business e pons e

tecators:

page is simple and free and is accessible on i A

024577488

both desktop and mobile devices. :

L
@ BaMHOUSEROTTERY.UC
armsenssatermame

Farmhouse Pottery

14K likes » 20 following

Pots  Abo  Swp  Mertow Revew  folowes Mo -

© 1837 WestWoodstockRoad. Woccstock VT, United Sates. Vermont

Instagram is a photo and video sharing S e ave®o!
social networking service where you can
creatively share your products and services.

farmhousepottery IEEENED -

221posts  TeKfolowers 640 folowing

farmhouse pottery
Home decor

Amerca's Swudio Pottery® | stoneware-decarshome
Oid worid potters with stiong befies in process and authenticiy, defining  moder

Important tips: i ——
_! Create your accounts

! Share your creativity, mission and
purpose

_I Include relevant organization information
(location, contact details, website URL)

Ll Link to your website

LI Link your social media accounts

_l Regular posting and sharing is essential
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Case Study — Baird Farm, VT

1:34
«satari

bairdfarm

Baird Farm Maple Syrup
Farm

Pasture Walk here - -

%) (R =

H ®

ol .

1,482 5,015 2,006
Posts Followers Following

Get tickets 8 for Burger‘Night and
www.eventbrite.com/e/burger-nig...

M vessoe  contsct -

(o}

Farm Fun!  Maple Syrup Retail Store  Giant Pump...

2

v oveneon 1o Am 19 70—

<  Q baird farm maple syrup

25 Filters  SortBy v  Posts You've Seen  Dat

@ Baird Farm - Maple Syrup o
17h- @

JOIN US for our & Burger Night and Pasture Walk
- tickets are limited so be sure to get your tickets
now! @ Get your tickets here = https://
www.eventbrite.com/e/burger-night-and-pasture-
walk-at-baird-farm-tickets-354849824377

Friday July 2... See more

@ 8 ®8 & =

Baird Farm - Organic
Vermont Maple Syrup
5.0 % & & & & (482)

Store in Chittenden, Vermont
Closed

D)

From Baird Farm - Organic Vermon...

*Baird Farm is a small family farm that produces
organic Vermont maple syrup and other maple
products. The farm has been in the family for 100 +
years! Come visit our farmstore: open Wed - Monday
from 9-5. Closed Tuesdays. Shop our maple syrup and
a variety of other maple products. We are a working
farm that offers maple tours by appointment only. Visit
the farm's website for more information or to order
online!*

Sharing
AA & Qbaird farm maple syn. ¥

< > th m ©

Baird Farm - Organic Vermont X

See similar places

Baird Farm - Organic Vermont Maple...

5.0 %%k kK (482)
Store - @ 3 hr 7 min
Closed - Opens 9AM Wed

1:34 w o= .

v

ESTD. 1918

AA & bairdfarm.com (¢

< > M m O
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Resources
and Links

FOR THE
NON-TECHY

Don’t have a website —
Claim your Business on
existing web platforms like
Google Business, Yelp, etc.

Utilize websites of
organizations that promote
creative economy
businesses.

Use students or interns to
monitor and post to social
media.

Utilize your most loyal
customers to serve as your
social media brand
ambassadors.

Utilize your local Chamber
of Commerce for service
providers and website
professionals.

WEB COMUNICATIONS

Website or Social Networks?

SCORE Article — April 2019

Your business should ideally have a website that works in
conjunction with Kour social media presence, but if that’s not
possible, one or the other can still prove useful if implemented
correctly.

https://www.score.org/resource/website-or-social-networks

Get (Re)Started with your Existing CreativeGround Profile in 3
Steps

https://www.creativeground.org/blog/your-quick-start-guide-
new-creativeground

Google My Business - Manage Your Business Profile

https://www.google.com/business/

Google Business Profile - How to Rank High On Google Local
Search Results

Recorded Webinar - June 14, 2022, 1:00pm EDT

In this session you will learn how to manage your Google
Business Profile, optimization strategies as well as answers to
frequently asked questions.

https://vermont.score.org/event/google-business-profile-how-
rank-high-google-local-search-results

Grow with Google
Google Virtual Yﬁorkshops to grow digital skills and grow your
business

https://growonair.withgoogle.com/

The Leader in Website Creation | Create Your Free Website |
Wix.com

https://www.wix.com/

The Latest Web Design Trends of 2020 That'll Take Your
Website to the Next Level

INC.COM Article

The most important website design trends of 2020.

https://www.inc.com/karen-tiber-leland/the-latest-web-design-
trends-of-2020-thatll-take-your-website-to-next-level.html
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SOCIAL MEDIA

Social Media Engaging Content Marketing Strategy
SCORE Webinar — April 2022

Learn how to build social media followers with an engaging content
strategy that inspires Brand Advocates

https://columbusoh.score.org/event/april-8-social-media-102-social-
media-engaging-content-marketing-strategy

Facebook

https://www.facebook.com/

Facebook — Add Ad Accounts

https://www.facebook.com/business/help/910137316041095?id=42029
9598837059

Facebook Shops: Online Storefront On Facebook and Instagram

Resources
and Links

https://www.facebook.com/business/shops

Facebook - Create Your Business Manager
https://www.facebook.com/business/help/1710077379203657?id=1805
05742745347

Instagram

https://www.instagram.com/

How to Grow and Scale Your Small Business

https://business.instagram.com/getting-started

What Is Instagram Shopping?

https://business.instagram.com/shopping

Everything You Need To Get Started | Instagram for Business

https://business.instagram.com/shopping

Why Claim Your Business Page on Yelp

https://business.yelp.com/products/business-page/

Bing Places for Business

https://www.bingplaces.com/

SHARING MY CREATIVITY - ELEVATE AWARENESS OF MY CREATIVE BRAND 13



https://columbusoh.score.org/event/april-8-social-media-102-social-media-engaging-content-marketing-strategy
https://columbusoh.score.org/event/april-8-social-media-102-social-media-engaging-content-marketing-strategy
https://www.facebook.com/
https://www.facebook.com/business/help/910137316041095?id=420299598837059
https://www.facebook.com/business/help/910137316041095?id=420299598837059
https://www.facebook.com/business/shops
https://www.facebook.com/business/help/1710077379203657?id=180505742745347
https://www.instagram.com/
https://www.instagram.com/
https://business.instagram.com/getting-started
https://business.instagram.com/getting-started
https://business.instagram.com/shopping
https://business.instagram.com/shopping
https://business.instagram.com/shopping
https://business.instagram.com/shopping
https://business.yelp.com/products/business-page/
https://business.yelp.com/products/business-page/
https://www.bingplaces.com/
https://www.bingplaces.com/

SOCIAL MEDIA - cont’d
YouTube
https://support.google.com/youtube/topic/9267757?hl=en&ref topic=9257107,
3230811,3256124,

Create a LinkedIn Page
https://www.linkedin.com/help/linkedin/answer/710

Using LinkedIn to Grow Your Business
SCORE Webinar —June 2021

Learn to Identify potential partners and explore your ideas with potential

customers on LinkedIn.

https://westchester.score.org/event/using-linkedin-grow-your-business-2021

8 Tips to Help You Grow Your Business in 2021 and Beyond

ReSO u rCeS LinkedIn Blog — September 2021

Help your brand grown on LinkedIn by taking advantage of key tools and
a n d I_I n kS techniques.

https://www.linkedin.com/business/marketing/blog/trends-tips/tips-to-help-

you-grow-your-business-on-linkedin

Create graphics for social media with Canva

https://www.canva.com/

SELLING ONLINE
Ready to Start an Online Store? What to Consider Before Starting an

Ecommerce Site

Vermont Score Blog Post — June 7, 2019
Eight things to consider before starting an online store.

https://vermont.score.org/blog/ready-start-online-store-what-consider-starting-
ecommerce-site

Start Selling Products Online - Google for Retail

https://www.google.com/retail/get-started/

Quick and Easy Evaluation of your Retail Website

https://growmystore.thinkwithgoogle.com/intl/en us

Start Your Own Online Business with Shopify

https://www.shopify.com/start
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Connections & Analytics — Optimization Your Web Presence

12 Ways to SEOQ Optimize Your Website for Online Sales
Vermont Score Blog Post- June 25, 2020

The best SEO tips that can help a business with a minimal online
presence establish more visibility

https://vermont.score.org/blog/12-ways-seo-optimize-your-
website-online-sales

Hootsuite - Social Media Marketing & Management Dashboard

https://www.hootsuite.com/

ReS O u rce S Mix Panel —Product Analytics for Mobile, Web, & More

and Links

https://mixpanel.com/

Parse.ly - Content analytics made easy |

https://www.parse.ly/

Clicky - Web Analytics in Real Time | Clicky

https://clicky.com/

Google Analytics - Unified Advertising and Analytics

https://marketingplatform.google.com/about/

Small Business Start-up Guide

ICSC Setting Up Shop

PDF Guidebook designed to help small business owners
understand and apply real estate concepts that advance their
goals.

https://www.icsc.com/news-and-views/resources-for-small-
businesses/setting-up-shop
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This program has been designed to support the Creative Economy Sector in the
Two Rivers-Ottauquechee Region and Cornerstone Creative Community and
was jointly funded by the Economic Development Administration (EDA) and
Two Rivers-Ottaquechee Regional Commission (TRORC).

Two Rivers-Ottauquechee Regional Commission (TRORC) - TRORC is an
association of thirty municipalities in east-central Vermont. TRORC is governed
by a Board of Representatives appointed by each of our member towns. Our
primary goals are to advocate for the needs of our member towns, and to
articulate a vision for building a thriving regional economy while enhancing the
region’s quality of life. The Commission’s staff provides technical services to
local, state and federal levels of government and to the Region’s non-profits
and businesses.

3CVT (Cornerstone Creative Community) - 3CVT is a Zone of the Vermont
Creative Network, if you’re located within the 3CVT Zone and consider yourself
to be part of the Creative Sector, you’re a member of 3CVT! The Zone is led by
the 3CVT Steering Committee of working volunteers convened by Two Rivers-
Ottauquechee Regional Commission, the Green Mountain Economic
Development Corporation, and the Vermont Council on the Arts. The goal of
this committee is to broaden and build the future partnerships that will be
needed within the creative economy at all levels.

Mount Ascutney Regional Commission (MARC) is a compact of ten
municipalities in southeastern Vermont, founded in the late 1960s to advocate
for the needs of member towns and seek collaborative strategies to address
local, regional, and state opportunities and concerns. One of its primary
purposes is to provide technical services to town officials and to act as a
resource for local governments.

Vermont Arts Council (VAC) - Since 1965, the Vermont Arts Council has been
the state's primary provider of funding, advocacy, and information for the arts
in Vermont. It is the only designated state arts agency in the U.S. that is also an
independent nonprofit organization. The Council is committed to building a
Vermont where art, culture, and creativity are at the heart of our communities.

Vermont Creative Network (VCN) - The Vermont Creative Network was
established by the Vermont Legislature in May 2016 as an initiative of the
Vermont Arts Council. The Network is a broad collective of organizations,
businesses, and individuals working to advance Vermont's creative sector.
Vermont’s creative sector generates 9.3% of all employment, higher than the
average across the U.S., and includes artists and architects, bakers and
brewers, curators and crafters, dancers and designers—any enterprise,
cwnggémﬁﬁaﬁve organization, and individuals whose products and services are rooted in artistic
and creative content.

Economic Development Administration (EDA) - The U.S. Economic
Development Administration's investment policy is designed to establish a
foundation for sustainable job growth and the building of durable regional
economies throughout the United States. This foundation builds upon two key
economic drivers - innovation and regional collaboration. EDA encourages its
partners around the country to develop initiatives that advance new ideas and
creative approaches to address rapidly evolving economic conditions.
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